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Poster Presentation Guidelines
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The poster presentation will be displayed in the Marquee, Jubilee Building, University of Sussex,
where we will also be having coffee breaks and lunch. Consequently, all posters will be
accessible to the audience during the breaks.

Please be aware that printing services will not be available at the venue, so please arrange this in
advance of the Symposium and bring your printed poster with you.

Delegates presenting posters will be expected to engage participants in discussion about their
poster during one of the breaks.

Each accepted poster presentation will consist of one Al (A frame size) poster (portrait
orientation, as in the attached example).

The top of your poster should give the title of your poster and your name, you are free to fill the
remainder of your poster as you see fit.

An effective poster will help you engage colleagues in conversation and get your main point(s)
across to as many people as possible. An example poster is provided at the end of this
document.
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e There are numerous websites with hints and tips for preparing

The University of Manchester . X
a good poster Alliance Manchester Business School  Presentation. For example:

o http://www.ncsu.edu/project/posters/NewSite/
o http://lorien.ncl.ac.uk/ming/dept/Tips/present/posters.htm
o http://www.learning.wisc.edu/ugsymposium/poster.html



http://www.ncsu.edu/project/posters/NewSite/
http://www.ncsu.edu/project/posters/NewSite/
http://lorien.ncl.ac.uk/ming/dept/Tips/present/posters.htm
http://www.learning.wisc.edu/ugsymposium/poster.html
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__univiersiiy oF - Mlanaging organisational knowledge
@ URREY to enhance innovation capability

in Thailand’s functional food sector

Life expectancy and Faculty of Management and Law Doctoral Students’ Conference 2010

generate a momentum
in innovative food products

. Innovation and Capability in an Organisation

Research Problem 2 The direction of a company in the future depends on its
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