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BAM and Marketing Trust Marketing Impact Research Grant Scheme 2026


APPLICATION QUESTIONS FOR ONLINE GRANTS PORTAL

Please refer to the guidance for applicants and financial guidance, assessment criteria, and terms and conditions, when completing your application.

This document is intended as a resource to help you to develop your application before completing the online application form.

How to submit your application

Applications must be submitted electronically via the BAM grants portal at https://bam.grantplatform.com/. You can register on the grants portal at any time. The online application form is available from Friday 19th June 2026.

The deadline for applications to be submitted is Wednesday 23rd September at 16:00 (BST).  The deadline for applications to be approved is Wednesday 30th September 2026, 16:00 (BST)

It is recommended that you draft your application using this Application Form Questions for Online Grants Portal template before inputting your answers into the grant portal.

Please note that there is no requirement to anonymise your application. Please include Lead Applicant and Co-Applicant names and institutions when drafting your application.

The online application form on the BAM grants portal includes text boxes for all the details about the project that are required for assessment by the decision-making panel.




Tab 1 - Lead Applicant

	Name 
	Including designation, eg Prof, Dr

	Current position/job title
	

	Institution/organisation name
	

	Institution/organisation address
	

	I am an Early Career Academic? (Yes/No)
	Less than 5 years after being awarded Doctorate at the point of applying, excluding any breaks in time such as maternity leave, parental leave, extended sick leave




Eligibility

	I hold a doctorate at the date of application
	year, institution, title

	I am NOT a current member of BAM Executive, Marketing Trust, or the Decision-Making Panel for the scheme
	|_|
Current members of BAM Executive, Marketing Trust and/or the Decision-Making Panel are not eligible to apply as Lead Applicants or be named as Co-Applicants.

	I am not named as Lead Applicant or Co-Applicant for any other BAM Research Grant Scheme in 2026
	|_|
Lead Applicants may only be named on one application in all of BAM’s 2026 grant schemes

	I do not have any current BAM research grant funding, and have completed all reporting requirements on any BAM research grant previously awarded
	|_|
Lead Applicants must have completed any BAM research grant at the time of applying.

	I have active BAM Membership on the date of the deadline
	Lead Applicant and all Co-Applicants who are based in schools of management/business must be current BAM members at the time of application and must remain so for the duration of the project

	Lead Applicant’s BAM Membership number
	

	Lead Applicant’s BAM Membership expiry date
	This information will be verified as part of the administrative desk reject process.







Tab 2 - Co-Applicant(s)

Please provide details of any co-applicants involved in the project.

Co-Applicant Details (duplicate as many times as needed)

	Name 
	Including designation, eg Prof, Dr

	Current position/job title
	

	Institution/organisation name
	

	Institution/organisation address
	

	Is the Co-A based at an academic institution?
	Yes/No

	Does the Co-A have a Doctorate?
	Yes/No

	Is the Co-A based in a management or business school?
	Yes/No

	BAM Membership ID number
	All Co-Applicants who are based in schools of management/business must be current BAM members at the time of application and must remain so for the duration of the project

	BAM Membership renewal date
	





Tab 3 - Project overview (not assessed, but available to reviewers)

Please note that there is no requirement to anonymise your application.  Please include Lead Applicant and Co Applicant names and institutions when completing your application.

Project title
	




Proposed start date (earliest start date is 1st March 2027. Latest start date is 1st June 2027)
	




Proposed end date (projects should end between 12 and 18 months after start date)
	




Total funding requested (cannot exceed £6,600)
	




Relevant BAM Special Interest Groups (SIGs)
	(Select up to 3 BAM SIGs in the order which they closely reflect the content of your research, referring to https://www.bam.ac.uk/bam-community/special-interest-groups.html for the list of BAM SIG keywords)
1. [insert] (at least one required)
2. [insert]
3. [insert]





Abstract/Summary
	(Provide a summary of the research written in terms that can be understood by a non-specialist, maximum 250 words)







Tab 4 - Research Questions and Methodology (assessment criterion 1 – 1,400 words)

Please outline what your proposed research sets out to investigate

Aims, objectives and detailed research questions
	(List the main aims, objectives and research questions of the proposed project. Maximum 200 words)






Research Methodology
Please outline how you propose to carry out the research addressing the following points:
· Explain the research design and methodological framework that will underpin your proposed research including any innovative approaches to the research.
· Explain what data you will collect, how data collection will complement existing data and how you will ensure that data collection and storage of your research complies with General Data Protection Regulation
· Explain how you will analyse the data, detailing analysis protocols where appropriate
	(maximum 800 words)








Research Ethics, EDIR, and Generative AI
Please explain how the following will be addressed in your project design:
· any ethical issues arising from your project and explain how you will address them, plus timeline for obtaining institutional ethics approval if required 
· how you will embed equality, diversity, inclusion and respect in designing and implementing your research
· any potential use of generative AI and any implications this may have for your project
(maximum 400 words)









Tab 5 - Project delivery plan (assessment criterion 2 – 1,200 words)

Project team
Please outline how the combined relevant expertise of the team, the role of each team member, and the overall capacity to deliver the project.
	(maximum 400 words)







Workplan
Please provide an outline of the different stages of your proposed workplan including the month numbers for each stage.
Outline any challenges or risks and how you will mitigate for these

(maximum 400 words)





Budget, justification and other financial support

Justification of budget resources and other financial support
Please outline the budget required according to the eligible budget categories, including justification for costs, and any additional financial support that will be made available
(maximum 400 words)



Please note: The Lead applicant will be supported to attend the British Academy of Management Annual Conference where the proposed project will be presented as a mandatory requirement of the grant.
**A maximum of £600 can be claimed from the grant to support mandatory attendance at the BAM Conference in 2027 to present the proposed research project at a Marketing Trust event.  Any additional funds must be provided by the institution.





Tab 6 - Engagement, significance and impact (1,800 words in total)

Please provide detail on the expected outcomes and reach of your proposed research covering the following areas:


Engagement (assessment criterion 3 – 600 words)
· Detail how you seek to engage with the BAM Community to leverage the findings of your research
· Outline your plans for engaging with non-academic audiences beyond academia with regard to specific stakeholder groups such as policy makers and practitioners and communication channels

	(Maximum 600 words)








Outcomes and outputs (assessment criterion 4 – 600 words)
· Detail what outcomes and outputs you expect to arise from the proposed research.  List the conceptual originality and relevance to the wider business and management community
· Outline your plans for publishing your research and disseminating it to academic audiences with regard to specific communities and debates

	(Maximum 600 words)








Impact on practice (assessment criterion 5 – 600 words)
· Detail how you expect your proposed research to deliver new interpretations of existing marketing phenomena and establish new marketing phenomena;
· Detail any potential changes in the way practitioners technically practice the profession and go about framing, leading, managing and operationally organising and implementing the practice of marketing
· Detail anticipated benefits to consumers, marketers, organisations, the profession, society more widely and policy
· Detail any potential impact on practice and, if relevant, policy

	(Maximum 600 words)







[bookmark: OLE_LINK43][bookmark: OLE_LINK44]References and citations
(Please list the main references underpinning your application, maximum 500 words)







Tab 8 - Lead Applicant declarations

To be completed by the Lead Applicant.

[bookmark: OLE_LINK31][bookmark: OLE_LINK32]I confirm that I have read the Guidance for Applicants, and Terms and Conditions of the Scheme, that the information provided in this application is true and valid, and I agree to the summary requirements for Lead Applicants in the terms and conditions, if successful.

YES              |_|

[bookmark: OLE_LINK35][bookmark: OLE_LINK36]I confirm that the application is not currently submitted to any other grant scheme and will not be submitted to any other grant scheme until the outcome of this application is known.

YES              |_|


Please review and complete the following required acknowledgements and optional consents with regards to the processing of personal data in relation to your Application.

Privacy statement:
The personal data captured within this application form will be processed by the British Academy of Management to administer the Grant Scheme, manage entries, and run related events, in accordance with the BAM Privacy Policy. All personal data will be handled securely and retained for 2 years after the Grant Scheme has concluded for administration and management purposes. Your personal data in the application form may be shared by BAM with Marketing Trust for Grant-making administration and management purposes. Your personal data may be shared by BAM with Marketing Trust for marketing purposes where your consent has been provided.

By making an Application, Lead Applicants confirm that the Application will be shared with the Review Panel for review and selection purposes.

By submitting an entry to the BAM and Marketing Trsut Marketing Impact Research Grant (the “Scheme”), I confirm that I understand and agree that:

1. Processing of my personal data:
BAM will process my name, contact details, and any personal data contained in my Application (the entry form and publication) to administer the Grant Scheme, manage entries, notify outcomes of applications, and run related events;
 
and
 
my data will be retained for up to two years after the Grant Scheme concludes, unless I am awarded funding.

2. Sharing of my personal data
 
My personal data and any personal data contained in my Application will be shared by BAM with Marketing Trust (together, the “Organising Parties”) for Grants administration and management purposes.
 
and
 
my personal data may be shared with judges for the evaluation of my Application.

Lead Applicants and Co-Applicants:
 
Where my Application has Co-Applicants, I confirm that I am the lead Applicant and that all contributors and those individuals referred to within the Application project team have consented to the Application, which may include their or others’ personal data, being entered in the Grant Scheme; and the inclusion and use of their personal data as described above.

Privacy policies:
 
For information on how each Organising Party processes your personal data, please see their privacy policies:
Data Collector (BAM): https://www.bam.ac.uk/privacy-policy.html
Organising Party 1 (Marketing Trust): https://marketingtrust.org/downloads/MT_Privacy_Notice_v2-0.pdf


Person completing these declarations
	(Please type name)




Date declarations made
	








Tab 9 - Institutional approval
[bookmark: OLE_LINK37][bookmark: OLE_LINK38]
IMPORTANT: After you have submitted your application (deadline Wednesday 23rd September at 16:00 BST), your nominated Head of Department/School or institutional approver will receive an email notification asking them to approve the application and acknowledge Head of Department/School Declarations. The deadline for applications to be approved is Wednesday 30th  September 2026, 16:00 (BST)

Changes cannot be made to your application after the first submission deadline.  Please make sure that the nominated person is aware of this, and the need to approve the application in time for the deadline.

Head of Department/School or institutional approval
Please provide details of your Head of Department/School or other institutional approver, who will be receive a notification asking them to confirm the following declarations and approve for the application to be to be put forward to the next stage of assessment:
• The host institution’s Research Office has checked the proposal has been completed in accordance with the guidance for applicants and particularly the financial guidance.
• The example terms and conditions have been checked, and the Research Office agrees to these.
• If successful, the applicant is to receive the full grant awarded for the purpose of delivering the project outlined in the application.
• The applicant will be supported to attend the British Academy of Management Annual Conference, where the project will be presented as a mandatory requirement of the grant. A maximum of £600 can be claimed from the grant to support mandatory attendance at the BAM Conference in 2027 to present the proposed research project at a Marketing Trust event.  Any additional funds must be provided by the institution.


	Name 
	 

	Email (for approval purposes only)
	 

	Position/job title
	

	Department/School
	

	Institution name
	

	Institution address
	



1

