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Management Publication of the Year 2026 

Awards Rules – summary of changes  
 
Page 1 - Entry Process – submission end date 

 

● The Management Publication of the Year 2026 Awards (“Awards”) open on 

Monday 2nd February 2026 and close at 12:00 BST on Friday 29th May 2026. 

No Submissions will be accepted after this date. 

 

Page 2 - Award Rule 11 – employment status eligibility 

1. Submissions must be made by an author, co-author, or editor (i.e. the person 

responsible for final preparation or compilation of the publication, who has the 

necessary permissions to make a Submission). One author must either be 

employed by a UK-based Higher Education Institution at the time of publication 

or have a recent academic affiliation with a UK-based Higher Education 

Institution (please note that sole, co-authored and edited books/multimedia 

outputs can be nominated). 

 

Page 2 - Award Rule 13 – clarification that standalone journal 

articles are ineligible 

For the purposes of the Awards, “publication” refers to a completed work. This 

work shall be identifiable through an established publication record (for 

example, an ISBN, ISSN, or DOI), or accessible online or independently in the 

case of web-based, film, and/or audio content. Eligible publications include 
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books, eBooks, podcasts, blogs, and films that make a substantive and original 

contribution to the field. Individual chapters, journal articles or extracts from 

larger edited works, unpublished manuscripts, or in-press materials are not 

considered publications for the purpose of this award. 

Page 4 – Terms – additional note around use of IP and 

generative IP by the Organising Parties 
● grant the Organising Parties a non-exclusive, royalty free, worldwide, perpetual 

and irrevocable licence to use, reproduce, modify, edit, publish, translate, 

distribute, display and create derivative works from the Submission or part 

thereof and any accompanying materials (“Submitted Materials”) in any form, 

media, or technology now known or later developed (including print, online, 

video, social media, and AI-generated formats such as ChatGPT outputs) for any 

business-related, promotional or educational purpose. This licence is granted to 

each Organising Party severally and to their authorised marketing and event 

partners for the purposes of organising, promoting, and managing the Awards 

and related activities. Please see the Statement on the Use of Generative AI for 

the Management Publication of the Year Awards at the end of this document 

for more detail on how this will be applied in practice; 

 

Page 6 - Statement on the Use of Generative AI for the 

Management Publication of the Year Awards 

The Chartered Management Institute, the British Academy of Management and the 
Chartered Association of Business Schools are committed to ensuring that outstanding 
management research and practitioner-focused publications achieve the widest possible 
reach and impact within the practising management community. 
 
As part of the Management Publication of the Year Awards, we 
will use generative AI tools to support the dissemination and 
communication of publicly available information about submitted works. This use is 
strictly limited to promotional and informational purposes, with the 
sole aim of increasing awareness and encouraging engagement with high-quality 
published research. 
 
We wish to be clear that this activity does not involve the commercial exploitation, 
resale, or republication of copyrighted content. Generative AI is not used to reproduce 
or substitute for the original work, but rather to assist in summarising and signposting 
existing publicly available material in order to help bridge the gap between academic 
insight and practitioner application. 
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All content referenced through this process is already publicly published through the 
original publisher channels, and we fully recognise and respect the intellectual property 
rights of authors and publishers. Where appropriate, we are happy to ensure alignment 
with authors and/or publishers regarding the use of summaries or descriptive 
promotional material. 
 
Our intent is solely to enhance visibility and accessibility of important management 
thinking, ensuring it reaches the practitioners who can benefit from it most, while 
maintaining full respect for copyright, authorship, and publisher rights. 
 
Any derivative works created in the above manner will credit the original source, and 
will be clearly labelled as being generated by AI to ensure distinction from the 
original works 
 

 

 

 

 

 


