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ABSTRACT  

 

Many immigrants face professional difficulties in their new nation (e.g. language barriers, taste 

discrimination and lack of recognition of their accumulated capitals). A common option to 

reduce such challenges is pursuing entrepreneurship, which is usually related to fields that 

possess less influence of the aforementioned barriers, and that do not require much specific 

knowledge. Using Pierre Bourdieu’s theory of forms of capita, this paper proposes 

understanding the influences that cultural and social capitals exert on the immigrant 

entrepreneurship. Four immigrant restaurant owners were studied. The results show that the 

immigrant entrepreneurs faced distinct types of cultural shock and discrimination during their 

entrepreneurship processes, varying between the Latin and European studied immigrants. This 

study contributes to the entrepreneurship field by addressing the immigrant entrepreneurship 

topic, which is still being consolidated and has important gaps such as this one to be fulfilled.  

  

Key words: Entrepreneurship. International Business. Immigrant Entrepreneurship. Cultural 

Capital. Social Capital.    
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INTRODUCTION 

 

All cultures in the world have their general and singular characteristics, and although 

outsiders might perceive those cultures in distinct ways, they will usually have an international 

main reputation. The global interaction of different cultures can have several implications in 

the business and management areas. When talking about entrepreneurship, for example, it is 

known that a considerable share of markets around the world belongs to people who decided to 

leave their countries and start new lives in other nations. Even when not always directly 

depending on other people to maintain their jobs, immigrant entrepreneurs are still exposed to 

the influence of many aspects of this cultural interaction. In addition to that, in business sectors 

of low economies of scale or the food market, they bring to their businesses personal and 

cultural aspects of their own trajectories, tastes and different twists.  

The restaurant industry is a sector that is highly affected by this share of the population, 

bringing flavors from several parts of the world to one place, and enabling its inhabitants to 

travel the world without leaving their country. While there are cuisines that have a long history 

of high quality products and are well established in the restaurant industry in almost every 

country, the world is expanding its culinary tastes to cultures that in the past were barely known 

internationally in this sector. Despite of its country of origin, the fact is that restaurants have a 

long past of cultural and social influences of distinct intensities. Thus, one can assume that there 

are several cultural and social factors that might influence the entrepreneurial process of a 

person who decides to start a new venture in a country that is culturally and economically 

distinct from his/her country of origin. However, one has to understand that all of these 

variables, together with others, are interrelated, and they might vary from one specific situation 

to another. Are cultural perceptions relevant when one decides to start a business in an 

international environment? Are the entrepreneur’s business capacities the only variables that 

will determine whether he/she will succeed or fail when starting a new business in another 

country, or are his/her cultural and social characteristics also important to better understand this 

situation?  

Based on these assumptions and inquiries, this work will discuss how social and cultural 

factors, resulting from disparities in development stages of countries, as well as their cultural 

differences, can affect the success or failure experiences of foreign entrepreneurs to join in an 

international environment, more specifically to start a business in the restaurant industry in a 

different country. These disparities could be explained from different perspectives, but this 

work will show how differences in cultural and social capitals (Bourdieu, 1986, 2002; Bourdieu 

and Wacquant, 1992) can influence this type of entrepreneurship. The analysis will be carried 

by assuming that the cultural and social capitals can both result in positive or negative factors, 

depending on the player's position or its origin (from a developed country to a developing 

country or the other way around).  

 
ENTREPRENEURSHIP APPROACH  

 

There has been greater attention towards entrepreneurship in the last decades, which 

can be explained by the increasing number of small businesses, a solution found and stimulated 

by governments to deal with the enlarging rate of general unemployment, and the fact that 

constant change and innovations are crucial for a business to survive in the international 

economy of nowadays (Swedberg, 2000).  

Authors have different concepts of what entrepreneurship consists on, however the 

majority of them consider an entrepreneur as someone who is innovative in his/her activities 

(Coan, 2011). Entrepreneurship, according to the economists, is directly related to someone's 

individual achievements in the business field (Rusu et al., 2012). In the case of the behavioral 
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approach, the concept is viewed by psychologists as more probable to occur when a society has 

enough supply of people holding specific psychological characteristics, such as looking at 

things in a different way, needing to do something, and urging to reach conquests.  

Besides the entrepreneurship theories that focus on economic and behavioral aspects, 

there are other types of studies related to the theme. Among them, there are sets of studies which 

focus on gender matters (Cromie, 1987; Marlow, 2002; Ahl, 2006; Bruni, Gherardi and Poggio, 

2004; Ogbor, 2000), as well as ethnic and immigrant aspects (Waldinger et al., 1990; Barret et 

al., 1996; Razin, 2002), which can assume a critical approach or a mere functionalist 

perspective about the subject. Most of the entrepreneurship studies use the further hegemonic 

approach, which has an objectivist perspective and is rooted in regulation (Chell and Pittaway, 

1998; Grant and Perren, 2002; Jennings, Perren and Carter, 2005). Contrary to that, critical 

studies on entrepreneurship argue that there is a need for expanding the different perspectives, 

enabling the debate, creativity and, therefore, new theories (Grant and Perren, 2002). These 

types of management and entrepreneurship studies critique this conventional legitimization and 

reinforcement of dominant societal ideologies as instruments of control, bases of power and 

relations of domination, arguing that “critical search for a scientific truth is constrained to be 

tolerant to ambiguity, diversity and pluralism, and its outcome will necessarily be knowledge 

that is relative and fallible rather than absolute truth” (Ogbor, 2000 p.605). 

A perspective that can involve ethnic and immigrant studies is the one related to cross-

cultural studies of entrepreneurship. These studies about different cultures mainly begun in the 

80’s, when they gained importance because of the attribution of the economy’s success to 

several distinct aspects that can hardly be fully reproduced in other contexts (Rodrigues and 

Duarte, 1998). Most of the research on this subject is based on Hofstede’s theory (Hofstede, 

1984; 1991; 2002).  

 

IMMIGRANT ENTREPRENEURSHIP 

 

An important share of the world’s entrepreneurs that deserves special attention is the 

immigrant group, which consists on the movement of people (Collier and Dollar, 2002) who 

decide to leave their country of birth to live somewhere else for several years (Ariss and 

Crowley-Henry, 2013) or on a permanent basis for necessity or exclusion (Doherty, Richardson 

and Thorn, 2013), search for a better life (Singh and Denoble, 2004), among other reasons. 

According to the latest data regarding the international immigrant population presented by the 

United Nations (2015), there are over 244 million immigrants living around the world (Ariss 

and Crowley-Henry, 2013). The dominant literature on migration profile characterizes them as 

unskilled and less educated people (Ariss and Crowley-Henry, 2013), as well as a cheap low-

skilled labor (Singh and Denoble, 2004).  

As argued by Santos and Silvester (2016, p.6), “if much of our public debate around 

immigration gives the impression that immigrants are job-takers, the stats suggest that the term 

job-creators might be more appropriate”. In the country where they decided to start a new life, 

this group of individuals is frequently excluded from more formal wage opportunities, facing 

challenges such as structural discrimination (such as the need for a visa), taste discrimination 

(e.g. ethnic stereotyping and language barriers) (Bruder and Raethke-Doeppner 2008), the lack 

of work rights and insufficient access to networks circumstances (Watson, Keasey and Baker, 

2000), which many times lead them to self-employment, where they must be creative and able 

to solve the market’s problems (Brixy, Sternberg and Vorderwlbecke, 2013), e.g. introducing 

their native exotic products in this new market (Paulose, 2011). Therefore, entrepreneurship 

appears as a tool to overcome the aforementioned obstacles by enabling migrants to overcome 

social exclusion and finally become a part of the host community (Constant, Shackmurove and 

Zimmermann, 2007). 
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At the top of several national and international agendas, the relationship between 

migration and entrepreneurship brings substantial development impacts to many countries 

(Naude, Siegel and Marchand, 2015). Also called “immigrant entrepreneurship” from the 

intersection of migration and entrepreneurship pursued after migration (Paulose, 2011), some 

people call migrant entrepreneurs “super-entrepreneurs”, and focus on this group’s successes 

in some countries such as China and the US, and argue that immigrants may not really need 

formal wage jobs after all (Naude, Siegel and Marchand, 2015). According to this perspective, 

migrant entrepreneurs may not fear taking risks, which is evident when considering their 

decision to leave their native countries, in itself a risky activity (Neville et al., 2014). Besides, 

this type of entrepreneur might be more able to identify new business opportunities, as they 

previously observed opportunities for migration (Hart, 2009). 

On the other hand, some studies find that this type of entrepreneurship is usually linked 

to less-educated migrants rather than migrants with a stronger educational background 

(Constant and Zimmermann, 2006), and these entrepreneurs are usually in these positions 

because of the difficulties they face when trying to fit the new market. Thus, according to 

Constant and Zimmermann (2006), they are usually “necessity entrepreneurs”, who are usually 

involved with “basic” business, i.e. aiming to mainly generate income for the entrepreneur 

themselves, consisting of complementing his/her salary (Lima et al. 2014), and who do not 

necessarily have found an opportunity in the market. When compared to natives, immigrant 

entrepreneurs face different restrictions, and thus have to work with different strategies from 

the first group, usually leading them to different industries and occupations, such as in 

immigrant-customers targeted market, under-served markets that other enterprises have 

disregarded, business sectors of low economies of scale or the market for exotic food 

(Waldinger, Aaldrich and Ward, 1990). In addition to that, the easier access to basic services 

such as the hotel and restaurant industry attracts immigrant entrepreneurs to these sectors 

(Hermes and Leicht, 2010). 

The human capital obtained in their country of origin will most certainly have a lower 

value than the one obtained overseas, as the last is less probable to be recognized in the 

immigrant’s host country, which will directly influence the types of job they will be able to do 

in this new environment (Friedberg, 2000). In this matter, the immigrant’s culture of origin 

should be considered with close attention, as their ethnic networks and families can play a 

critical role regarding their adaptation in a different environment (Volery, 2007). These group-

specific cultural aspects will probably reflect on their behavioral patterns, social structures, 

resources and values, which can influence self-employment (Simoes, Moreira and Crespo, 

2013).  

As stated by Paulose (2011, p.3), “in times of economic insecurity, high unemployment, 

and altering markets, opportunities and employment outcomes are changing. In this context, 

immigrant entrepreneurship increasingly becomes a topic in research and politics”. There is a 

necessity that the relation between migration and entrepreneurship be better understood, also 

considering that this is still a relatively under evidenced topic (Naude, Siegel and Marchand, 

2015). Finally, comparisons of international entrepreneurs from different cultures and countries 

are rare (Hermes and Leicht, 2010), pointing out the importance of widening the scope of the 

current researched topics on international entrepreneurship. 

 

THE SOCIOLOGICAL PERSPECTIVE OF PIERRE BOURDIEU 

 

When using the author’s perspective to discuss cultural aspects, although he has 

developed a set of arguments to support his idea about it, one cannot isolate the term “culture” 

used by him without also discussing other important concepts he has developed. Bourdieu’s 
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concepts of types of capital, such as the cultural, social and economic ones, are directly related 

to the concepts of habitus and field developed by him. (Bourdieu, 1992). 

Fields consist on systems of social relations where its individuals are part of a 

continuous adjustment process (Bourdieu, 2000). They are networks of objective relations 

between positions, spaces of conflict and competition (Bourdieu, 1979) among the agents who 

these independent relations define, a power dispute guided by the distribution of power or the 

amount and species of capital each agent possesses (Bourdieu and Wacquant, 1992) and, 

therefore, might shape the rules of the game. Even with implied rules and regulations, any field 

consists on a structure of probabilities, though always implying an amount of indeterminacy. 

The attitude of playing by the rules determines only a piece of the set of rules of the game 

(Bourdieu, 2004b). 

The habitus concept came as one of the author’s main theoretical productions when 

aiming at identifying the mediation between individual and society. This concept, which can be 

understood as generating principle of answers partially adapted to a field’s requirements, is 

shaped from the individual’s personal stories, (Bourdieu, 2004a), specific social conditions and 

in distinct universes such as mass culture, school, family, group of friends and work (Setton, 

2002). 

Habitus comprises the way that the society becomes placed in the individuals who are 

part of a specific field (Wacquant, 2004), a homogeneity principle, a structuring device whose 

operation depends on the field's agents (Bourdieu and Wacquant, 1992) and that enables them 

to handle unexpected and ever-changing situations (Bourdieu, 2001a).  

Both habitus and field concepts are interrelated, fully functioning solely in relation to 

one another. As argued by Bourdieu and Wacquant (1992), one’s habitus enables the formation 

of a field as a world with meaning, sense and value, which an individual perceives as worthy 

to invest his/her energy in. It is a relationship of conditioning, on one side, with the field 

structuring the habitus, and also a relationship of cognitive construction, on the other (Bourdieu 

and Wacquant, 1992). The behaviors, actions or choices made by a field’s agent do not come 

from perceived strategies, but consist of results that come from the relation between the agent’s 

habitus and the stimuli and pressure coming from said structure (Setton, 2002). 

Beyond the relations between field and habitus, the concept of capital is crucial for truly 

understanding Bourdieu’s perspective and contributions towards the managerial environment 

when talking about culture. Capital, according to the author, consists on accumulated labor, 

which enables agents or groups of agents within a specific field to acquire social energy in the 

shape of living or reified labor, when done in an exclusive basis (Bourdieu, 1986). It shapes the 

games of society, as the distribution of its different types represents the existing social world 

structure within a field (Bourdieu, 1986), heterogeneously arranged, and responsible for distinct 

levels of power among its agents. It must be understood that the existence and functioning of a 

capital is attached to its relation to a field, and – as social relation – it “can only exist and 

produce its effects within the field where it is produced and reproduced” (Bourdieu, 1979, 

p.126). There are types of capitals that are recognized and efficacious in all fields, but their 

value and hierarchy will vary according to each field and its constant variations (Bourdieu and 

Wacquant, 1992), distributing heterogeneously power and influence to the agents within those 

fields. 

Bourdieu’s social capital concept accounts for "the resources, actual or virtual, that 

accrue to an individual or a group by virtue of possessing a durable network of more or less 

institutionalized relationships of mutual acquaintance and recognition" (Bourdieu and 

Wacquant, 1992 p.19), and this group of agents not only share many equal characteristics, but 

are also assembled by useful and permanent connections (Bourdieu, 1998a), giving them a 

collectivity-owned capital (Bourdieu, 1986). Also, the amount of social capital that a specific 

agent possesses is directly dependent on the dimension of the network of relationships he/she 
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is able to gather, as well as on the quantity of capital (of any type) he/she has by each of his/her 

connections (Bourdieu, 1986).  

Bourdieu’s concept of cultural capital can exist in three forms: embodied, objectified 

or institutionalized, which are directly interrelated. When considered in the embodied state, it 

exists as long-lasting propensities of the body and mind and "presupposes a process of 

embodiment, incorporation, which, insofar as it implies a labor of inculcation and assimilation, 

costs time, time which must be invested personally by the investor" (Bourdieu, 1986, p.48). 

This “personal” form of capital is harder to be transmitted to another person and it cannot be 

done immediately (unlike material objects, for instance) (Bourdieu, 1986), as it is acquired in 

an unconscious and dissimulated manner, and it stays with its agents for the rest of their days 

(with their memories, biological capacities, etc.). The cultural capital’s rules of the game state 

that, in order to acquire embodied cultural capital, it is necessary to devote time in this objective. 

The objectified state form of cultural capital represents cultural goods (books, paintings, 

pictures, etc.) that are transmissible in its materiality, but it does not necessarily mean that the 

individual who receives it will have the necessary attributes for its appropriation, for 

'consuming' it (Bourdieu, 1986). As argued by Bourdieu (1986, p.49), "the process of 

appropriating objectified cultural capital and the time necessary for it to take place mainly 

depend on the cultural capital embodied in the whole family". In its institutionalized state, the 

cultural capital guarantees the original properties of a cultural capital in a determined field, 

conferring any agent's cultural capital an institutional recognition. Academic qualification, a 

certificate of cultural competence, enables the comparison of different qualification holders, for 

instance, as it also guarantees a monetary value of a specific academic capital, which allows 

the establishment of conversion rates among cultural and economic capital (Bourdieu, 1986). 

This certification produces a form of cultural capital that has relative autonomy concerning the 

person who possesses it, instituting that capital through a “collective magic” (Bourdieu, 1998b).  

 

THE RELATION BETWEEN TYPES OF CAPITAL AND ENTREPRENEURSHIP IN 

INTERNATIONAL ENVIRONMENTS 

 

To better explain the relation between Bourdieu’s forms of capital and the role they play 

in the international entrepreneurship process, a theoretical framework was developed, as 

presented in Figure 1. To consider entrepreneurship as a process and a type of economic action 

implies that it will be developed within a context of social relations, meaning that it is socially 

and culturally conditioned. 
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Figure 1 – Immigrant entrepreneurship process model 

 
Source: Adapted from Hisrich and Peters (2002). 

 

Even containing a third form of capital (economic capital), the two main forms used in 

the framework are the social and cultural capitals. Besides, the further was divided in three 

forms, according to Bourdieu’s concepts: embodied, objectified and institutionalized cultural 

capitals. The first type of capital considered in the framework, the social capital, is composed 

of both the one developed and acquired in the entrepreneur's country of origin, as well as the 

one accumulated in the country he/she has chosen to start a business at. It consists on the 

entrepreneur's networks, reputation, role models, business team, family, and so on. The second 

type of capital, the cultural capital, can be expressed by the entrepreneur's 

qualification/knowledge, experience, and possession of business-related materials, among 

others. 

The presented entrepreneurship process model, which was based on Hisrich and Peters 

(2002) model, was developed using the authors’ four main steps of the entrepreneurship 

process, but adapted to show the influence of each type of Bourdieu’s types of capital in each 

of these moments. The first step is called "Innovation", and is related to the entrepreneur's 

opportunity seeking. It involves the entrepreneur's knowledge and information possession, as 

well as the available business-related material he/she has got (books, articles, newspapers, etc.), 

which, combined with the opportunities and networks he/she possesses, will determine how the 

business idea will be shaped. The second step, called "Triggering event", is when the business 

idea is turned into a business plan, taking into account the main variables related to making the 

business happen. Apart from the entrepreneur's knowledge, information and business-related 

materials, his/her experience will also be an important variable to properly develop the business 

structure and prepare it for the market. Besides, when developing a business plan, one must 

consider the basis of the involved resources, such as both the team and the entrepreneur's 

reputation. During the third step it is time for the idea "Implementation", meaning bringing the 

business to the market and facing reality. This is a major moment for the enterprise, as the 

outcomes foreseen by the entrepreneur and his/her team might not be exactly as planned, 

demanding quick solutions to deal with these problems. At this moment, the entrepreneur's 

social capital plays an even more important role, as the "rules of the game" can be hidden from 

the outsiders, bringing the need of good connections and personal placement within the aimed 

field to understand these rules. The fourth and last step is when the "Growth" of the business 
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becomes the main focus, in order to seek its maintenance in the market. To achieve this goal, 

strategic choices must be planned and applied by the entrepreneur and his/her team, using not 

only their knowledge, information and experience, but also their networks and influence in the 

field. 

Coherent with the literature analysis, it is assumed that the entrepreneurial process 

cannot be sufficiently understood from the rational model of choice, which presents a 

reductionist vision of the economic process. It is understood that the entrepreneur's agency 

capacity is conditioned by the social and cultural structures in which he/she is acting. However, 

one must remember that the entrepreneur's habitus enables him/her to develop strategies to 

overcome these constraints. Thus, this framework will allow the understanding of the interplay 

between agency and structure of the entrepreneurial process. 

 

METHODOLOGY 

 

This is an exploratory study, which aims to clarify, develop and modify ideas and 

concepts, through the development of more specific problems or hypotheses that could be 

analyzed in further studies (Gil, 2007). Besides, this is also a cross-cultural study, which enables 

the understanding of differences between different cultures (Tiessen, 1997; Mueller, Zapkau 

and Scwens, 2014) and, in this case, of entrepreneurs working in a different country from the 

one they are originally from. 

This is a study where the individual cases of four entrepreneurs were analyzed through 

the study of their businesses and, specially, their personal narratives. To that purpose, 

observation and semi-structured interviews were deployed, the last aiming at turning the 

interviewee’s implicit knowledge into explicit, through previously elaborated questions (Flick, 

2009). The interviews, with durations of approximately one hour each, were recorded and later 

transcribed. The observations took part before, during and after the interviews, considering both 

individual aspects of the interviewees (e.g. clothing, behavior, etc.) and the characteristics that 

constituted the businesses (e.g. decoration). The data collection was conducted during a period 

of 3 months, both in the cities of London and Florianópolis, with the interviews being developed 

in the entrepreneurs’ restaurants. After this data gathering, the content analysis technique was 

applied (Bardin, 1977).  

The primary data was collected with immigrant entrepreneurs from Brazil and England 

working in the culinary field, more specifically restaurants. This choice of field was mainly due 

to its multiculturalism, considering the several different influences on its businesses around the 

world, as well as all of the cultural and social influences that can be seen and analyzed in such 

ventures, enabling the development of a high quality research in this area. The selection of cases 

to be a part of the interview’s corpus was according to previously selected characteristics, which 

comprised of entrepreneurs of: businesses with between one and ten years of existence, 

entrepreneurs coming from countries that have a different stage of development from the one 

they had started their businesses at, and small-sized businesses. 

 

A COMPARISON BETWEEN THE ENTREPRENEURS FROM UNDERDEVELOPED 

AND DEVELOPED COUNTRIES 

 

Such comparison can be traced back to their home country’s influences, taking into 

consideration that their accumulation of capitals began where they were born and raised. While 

the Latin entrepreneurs didn’t move to England with entrepreneurial goals, the European 

entrepreneurs have already immigrated to Brazil thinking about entering the new market as 

business-owners. Both the Peruvian and Brazilian entrepreneurs first moved to London to learn 

English, without any specific professional objectives. In the pursue of maintaining themselves 
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in the country, however, they started working in under-skilled jobs due to distinct types of 

discrimination they had to face. This supports the immigrant entrepreneurship literature, which 

claims that usually immigrants find such barriers in the formal labor market and tend to work 

in positions not necessarily related to their professional experience or accumulated knowledge, 

but the one that natives tend to discard as work options. As these positions tend to not offer 

good salaries, they can be considered as a “rite of passage” for these newly arrived immigrants, 

who many times decide to quit such jobs and start their own ventures, looking for a better life 

quality and professional realization. On the other hand, both European entrepreneurs moved to 

the island of Florianópolis carrying their entrepreneurial knowledge and experiences, planning 

on bringing their home countries world-renowned gastronomy to the welcoming and curious 

Brazilian population. Contrary to the Latin American entrepreneurs, they already had the 

experience of running businesses and also of working for a long time with businesses related 

to what they were planning to open in this new nation.  

Coming from countries with similar or even stricter regulations, and adding their 

entrepreneurship experiences, the European entrepreneurs did not experience many difficulties 

regarding the actual business opening. Both were aware of the technical stakes involved when 

starting a venture, therefore, they could be well prepared for the job before opening their 

restaurants doors.  For example, they only relied on their personal resources to invest in the 

business, being those accumulated from the selling of past ventures or saving from the previous 

job. However, as first-time entrepreneurs, the Latin immigrants had more challenges to 

overcome. Not being able to save much money from their previous jobs and considering the 

higher costs of opening a venture in London when comparing to Florianópolis, they had to rely 

on the financial help from their families and sell personal goods. In addition to that, it cannot 

be neglected that the European entrepreneurs, already immigrating with entrepreneurial goals, 

had the time to be financially prepared for this, while the Latin immigrants opened their current 

restaurants after a short period when they faced these opportunities. 

Regarding the relationship and passion of each group of entrepreneurs and their 

ventures, they present important differences. The European immigrants highlight the 

importance of being passionate about what you are professionally doing in order to reach 

success. Both have chosen to work exactly with what they are currently working after long 

professional trajectories, where they were able to work in several different areas and in many 

distinct positions, acquiring the necessary maturity to understand what they were really 

passionate about and wanted to work with. In addition, their home countries’ food tradition also 

played an important role in their affinity with the field, providing them knowledge and support 

to run successful ventures in a country that deeply recognizes such accumulated capitals. 

Regarding the Latin entrepreneurs, though, the relationship with the culinary field was a bit 

lighter. When facing formal discrimination in the new country and by realizing that 

entrepreneurship was a common way out of that situation, they had to opt for running a business 

that involved something they had already, in some level, worked with, with which they had a 

certain affinity, and that they believed could succeed at. Also considering their small or even 

inexistent entrepreneurship and managerial experiences, their journey as immigrant 

entrepreneurs in London was considerably harder than the ones of the experienced Europeans 

in Florianópolis. Both Latin entrepreneurs believed that working with something they liked to 

do as a hobby would be similar, but when facing reality, they saw how extremely different it 

was. Not working with something they are truly passionate about and considering the 

enormously amount of effort and time it requires, both were thinking about selling their 

ventures, wanting to work with something less time-consuming and that would enable them to 

have happier and more colorful lives – characteristics deeply worshiped in Latin American 

countries, but that they were are not experiencing. 
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When looking at the social capitals related to their entrepreneurship processes, the Latin 

immigrants relied on social connections especially with other Latin individuals – mainly 

immigrants – who have experienced similar situations after immigration and that could support 

them, sharing accumulated knowledge and experiences. These social connections were not kept 

with professional purposes only, but also (if not mainly) to give each other support in the 

challenging life as an immigrant coming from an underdeveloped nation. At the same time, the 

European immigrants also relied on their home social connections, but mostly with professional 

purposes. These connections were usually made with culinary professionals, chefs and 

restaurant owners who worked in their home countries and who acquired knowledge and 

experiences in one of the main sources of knowledge within such field. 

These and other connections between the entrepreneurs’ forms of capitals and their 

entrepreneurship experiences are shown on Tables 1 and 2, pointing out the main cultural and 

social capitals (respectively) involved in each of the four entrepreneurship process steps for 

each of the four immigrant entrepreneurs. 
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Table 1 - Immigrant entrepreneurs' cultural capitals 

 CULTURAL CAPITAL 

 Innovation Triggering Event Implementation Growth 

Peruvian 

entrepreneur 

- Work and entrepreneurship 

experiences 

- Accumulated knowledge 

- Previous cultural capital non-

recognition  

- Work and entrepreneurship 

experiences 

- Accumulated knowledge 

- Personal characteristics 

 

- Work and entrepreneurship 

experiences 

- Accumulated knowledge 

- Personal characteristics 

 

- Work and entrepreneurship 

experiences 

- Accumulated knowledge 

- Personal characteristics 

 

Brazilian 

entrepreneur 

- Work experiences 

- Accumulated knowledge 

- Previous cultural capital non-

recognition 

- Work experiences 

- Accumulated knowledge 

- Personal characteristics 

 

- Work experiences 

- Accumulated knowledge 

- Personal characteristics 

- Work experiences 

- Accumulated knowledge 

- Personal characteristics 

French 

entrepreneur 

- Work and entrepreneurship 

experiences 

- Accumulated knowledge 

- Personal characteristics 

- Home country’s reputation 

- Work and entrepreneurship 

experiences 

- Accumulated knowledge 

- Personal characteristics 

- Home country’s reputation 

- Work and entrepreneurship 

experiences 

- Accumulated knowledge 

- Personal characteristics 

- Home country’s reputation 

- French gastronomy certificate 

- Work and entrepreneurship 

experiences 

- Accumulated knowledge 

- Personal characteristics 

- Home country’s reputation 

- French gastronomy certificate 

Italian 

entrepreneur 

- Work and entrepreneurship 

experiences 

- Accumulated knowledge 

- Personal characteristics 

- Home country’s reputation 

- Work and entrepreneurship 

experiences 

- Accumulated knowledge 

- Personal characteristics 

- Home country’s reputation 

- Work and entrepreneurship 

experiences 

- Accumulated knowledge 

- Personal characteristics 

- Home country’s reputation 

- Italian influence in Brazil 

- Work and entrepreneurship 

experiences 

- Accumulated knowledge 

- Personal characteristics 

- Home country’s reputation 
- International prizes 
- Italian influence in Brazil 
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Table 2 - Immigrant entrepreneurs' social capitals 

 SOCIAL CAPITAL 

 Innovation Triggering Event Implementation Growth 

Peruvian 

entrepreneur 

- Peruvian family influences 

- Australian husband influences 

- Latin friends influences 

 

- Peruvian family support and 

influences 

- Australian husband influences 

- Latin friends influences 

 

- Peruvian family support and 

influences 

- Australian husband influences 

- Latin friends influences 

 

- Peruvian family support and 

influences 

- Australian husband influences 

- Latin friends influences 

 

Brazilian 

entrepreneur 

- Brazilian family influences 

- Former French wife influences 

- Latin friends influences 

- Former client’s business 

proposal 

- Brazilian family support and 

influences 

- Former French wife support and 

influences 

- Latin friends influences 

- Brazilian family support and 

influences 

- Former French wife support and 

influences 

- Latin friends support and influences 

- Accountant support 

- Business colleague support 

- Brazilian family support and 

influences 

- Former French wife support and 

influences 

- Latin friends support and 

influences 

French 

entrepreneur 

- French family influences 

- French friends who work in the 

culinary field 

 

- French family influences 

- French friends who work in the 

culinary field 

- Brazilian competitions owners 

- French family influences 

- Invited French friend and chef 

 

- French family influences 

- Brazilian family influences 

- Invited French friend and chef 

- French friends who work in the 

culinary field 

- Customers 

- Employees 

Italian 

entrepreneur 

- Italian husband influence 

- Orphanage people influences 

- Past adoptive families influences 

- Italian husband influence 

- Orphanage people influences 

- Past adoptive families influences 

- Italian husband influence 

- Orphanage people influences 

- Past adoptive families influences 

- Invited Italian friend who works in 

the field 

- Brazilian journalist 

 

- Italian husband influence 

- Orphanage people influences 

- Past adoptive families influences 

- Brazilian journalist 

- Employees 
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DISCUSSION AND FINAL REMARKS 

 

Each entrepreneur has different types and amounts of accumulated capitals, which 

differently influenced their entrepreneurship processes as immigrants. When talking about their 

cultural capitals (which can be found in the embodied, objectified and institutionalized forms), 

the most relevant and influential in such journeys was the one found in the embodied form. 

Consisting on – but not limited to - their accumulated knowledge, experiences, values and 

traditions passed from their families and friends, this type of cultural capital played an important 

role on each moment of the immigrant’s entrepreneurship journeys, however differently among 

each individual situation. The cultural capital in the institutionalized form had different 

influences especially between the Latin and European entrepreneurs. While in the first cases 

both entrepreneurs had problems regarding the recognition of their institutionalized capitals in 

the new country, in the last two cases their certified cultural capitals were not only fully 

recognized in the new country, but they have also played an important role in their immigrant 

entrepreneurship processes. In the objectified form, the four entrepreneur’s capitals included 

materials related to their fields (e.g. magazines, newspapers, decoration), differing among each 

case on their types, amount and influential level. The social capital involved in the immigrant 

entrepreneurship pathways also played important roles in their entrepreneurship processes, 

differing on their types and levels of influence among each entrepreneur.  

After the data analysis it was possible to identify the main cultural and social capitals 

present in the four stages of each immigrant entrepreneurship process. More specifically, while 

they had different influences of each of their forms of capital, it could be seen that the 

entrepreneurs born in an underdeveloped country had similar types of capital influences, same 

similarity seen in the entrepreneurs born in developed nations. Regarding how different types 

of cultural capital influenced each step of the immigrants’ entrepreneurship processes, it could 

be seen that their cultural capitals in the embodied form played the most important role in such 

professional journeys, for example leading them to open restaurants that sell food from their 

respective cultures and helping them to deal with every part of these processes. When 

considering the entrepreneurs’ cultural capitals in the institutionalized form, their major 

influence occurred before or in the first step of their entrepreneurship processes. In the Latin 

entrepreneurs cases, as their certified knowledge accumulated in their home countries wasn’t 

acknowledged in England, they had to look for other professional options that didn’t require 

such type of cultural capital, but that they could use this type of capital in the embodied form 

somehow – differing them from the competition as well as giving them support in the search of 

professional success. Nonetheless, in the European cases, their cultural capitals in the 

institutionalized form played an important role when enabling them to become immigrant 

entrepreneurs in Brazil. Having certified knowledge accumulated in their home countries, 

which have great food tradition and international recognition, helped them to open their 

restaurants and be further accepted by the local population – especially after some cultural 

differences have been surpassed. Finally, even not playing such an evident role, the 

entrepreneurs’ third form of cultural capital – the objectified one – also influenced their 

entrepreneurship processes. Their influences can be seen from the beginning of such path until 

nowadays, in the form of information material (e.g. magazines, newspapers), decoration, 

among others. 

 When discussing the entrepreneurs’ social capitals, it could be observed that such assets 

differently influenced the whole immigrants’ journeys. Again, similarities could be seen in both 

types of entrepreneurs. In the case of the Latin immigrants, both of them heavily relied on their 

ethnic social capitals since before they decided to become entrepreneurs. From their narratives 

it could be understood that their families play vital roles in most aspects of their lives, including 
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their professional decisions. Since they moved to this new nation until today, their relatives 

have been influencing their lives as entrepreneurs in many ways (e.g. financially, emotionally). 

In addition to that, their majoritarian Latin social circles have also been important assets since 

before their entrepreneurial journeys. They have found with them a safe port, a way to feel 

welcomed in an extremely socially and culturally different country, influences that can be seen 

in most of the moments of both their personal and professional lives. On the other hand, the 

Europeans’ social capitals that influenced their entrepreneurship processes greatly differ from 

the other two. Already coming from entrepreneurial pasts and having good professional 

connections back in their home countries, these entrepreneurs took advantage of such assets 

and, together with their home countries’ good reputations in the restaurant area as well as their 

personal passion and expertise in the culinary field, they managed to find great opportunities in 

the Brazilian restaurant market. More specifically, their most influential social capitals 

consisted on professional connections back in their home countries that helped them to 

differently succeed in each part of their immigrant entrepreneurship processes. 

Even with each entrepreneur having their peculiarities and differences regarding how 

their cultural and social capitals influenced their entrepreneurship processes, overall similarities 

are also apparent among the four cases. These similarities, which include (but are not limited 

to) language barriers, taste differences and other cultural aspects, are consistent with the main 

literature on the immigrant entrepreneurship. In addition to that, it must be understood that there 

are other variables related to such trajectories and that are directly related to one’s cultural and 

social capitals. Considering that each different business environment has its particularities, one 

must understand that the way each of them function can greatly vary, influencing how one’s 

entrepreneurship experience might function. Besides, the way each entrepreneur has 

accumulated his/her cultural and social capitals (the place, the time, the amount) will also be 

shown on the way they behave in a particular environment.  

Regarding the gastronomy field, one must understand that it presupposes a specific 

habitus for an individual to be able to join it. In other words, a group of incorporated elements 

of such field will permit an agent to act in such environment. The way each field is structured 

will generate certain challenges to be surpassed by its agents. All of the four immigrant 

entrepreneurs have such elements, in different amounts and forms, incorporated during their 

(distinct) gastronomy trajectories. Even with some of them coming from completely different 

fields and backgrounds, their experiences throughout the years enabled them to accumulate and 

incorporate gastronomy elements, enabling them to dispute in such field. 

The gastronomy field presupposes some dualities. If we take the European gastronomy 

field, for example the Italian and the French ones – which are highly renowned – and their 

agents, they end up incorporating these field’s elements and producing a habitus with a strategic 

action capacity that is higher than in other gastronomy fields not so widely renowned. On the 

other hand, there are other gastronomy fields that do not have such a high status but are 

increasingly gathering other’s attention, such as the Peruvian one. Its gastronomy has recently 

been increasingly accumulating international status, enabling, for example, the Peruvian 

entrepreneur to have a higher possibility of success in other fields, even in a considerable 

different but also open to other internationalities country such as England. 

The English gastronomy field is characterized by its great ethnic diversity, with its own 

gastronomy not being too strong. Having a higher renown with its pubs, the country’s 

gastronomy is highly influenced by internationally strong gastronomies, such as the Italian, 

Chinese and Indian. This could be seen through the Italian entrepreneur’s narrative, when 

talking about her experience living and working in London, as well as through the Latin 

entrepreneurs’ stories. 

When discussing the strong gastronomy fields of Italy and France, even with those 

countries also having influences from other nations’ gastronomies, they consist in more 
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homogeneous and less penetrable fields. In other words, the required habitus for someone to 

join these fields is harder to acquire and has a more complex composition. On the other hand, 

the incorporated habitus that an agent accumulates in such fields will be of great benefit if 

he/she wants to join almost any other gastronomy field in the world, where the demands and 

homogeneity are lower. This can be observed through the entrepreneurship pathways of both 

the Italian and French entrepreneurs in Brazil. Being widely open and receptive, the Brazilian 

gastronomy field is favorable for international food influences, especially from countries’ 

renowned for their cuisine. This could be seen, for example, in the Italian entrepreneur case, as 

she quickly developed a social capital with a Brazilian journalist. 

The overall results of this research support the mainstream literature on immigrant 

entrepreneurship, adding to it some further insights. While all the studied entrepreneurs 

experienced cultural shocks and other difficulties during their journey as immigrant 

entrepreneurs, each of them has had a different experience during this process. In an overall 

manner, the entrepreneurs who came from underdeveloped countries experienced similar 

difficulties when immigrating to a developed country, and the same parallel can be made 

between the entrepreneurs who came from developed countries.  

It must be understood that while still consisting in a type of entrepreneurship, immigrant 

entrepreneurship deserves special attention and differs from “native” entrepreneurship in many 

ways, such as discussed above. Such as every company must be dealt with respecting its 

individual characteristics and needs, immigrants who want to pursue entrepreneurship also 

deserve such focused attention. It’s already a long and hard journey to start over their lives in a 

country that has different cultural and social characteristics. Depending on the cultural distance 

between both nations, such change can come with distinct levels and amounts of difficulties, 

which will demand different manners to be dealt with. Some might move to a country where 

they already have family or friends living there, while others might arrive at a completely new 

world not having anyone to guide them throughout this difficult process. No matter what are 

the immigrant’s overall characteristics and situations, they deserve special attention in order to 

better adjust to their new realities. This work will help one understand how some of these 

subjective and sometimes overlooked factors influence an immigrant entrepreneur journey, thus 

enabling the possibility of making more conscious and effective decisions regarding such 

processes. As discussed by Sim (2015), countries such as Canada, Sweden, Germany and 

Finland are used as examples of nations that have good policies that support immigrants who 

desire to pursue entrepreneurship. There, both skilled and under skilled immigrants can learn 

about the country’s market and cultural specificities, as well as acquire the business-related 

knowledge the experts consider as necessary for starting a venture in their markets. This won’t 

erase the discrimination this group of people has to face when trying to enter a new society, but 

it will probably help soften such differences and increase immigrants’ overall opportunities in 

the country they have chosen to restart their lives1.  

 

 

REFERENCES 

Ahl, H. (2006). Why Research on Women Entrepreneurs Needs New Directions. 

Entrepreneurship Theory & Practice, 30(5), pp. 595-621. 

Ariss, A. Al and Crowley-Henry, M. (2013). Self‐ initiated expatriation and migration in the 

management literature. Career Development International, 18(1), pp.78-96.  

                                                        
1 The uncertainty rests on the fact that none of these country’s initiatives have information regarding the 

outcomes of their supporting activities towards immigrants. 



 

 

16 

 

Bardin, L. (1977). Análise de Conteúdo. Lisboa: Edições 70. 

Bourdieu, P. (1979). La distinction, critique sociale du jugement. Paris: Les Editions de Minuit. 

Bourdieu, P. (1986). The forms of capital. In: J. Richardson, Handbook of Theory and 

Research for the Sociology of Education. New York: Greenwood, pp. 241-258. 

Bourdieu, P. (1998a). O capital social – notas provisórias. In: M.A. Nogueira and A.Catani. 

Escritos de educação. Petrópolis: Vozes, pp. 65-69. 

Bourdieu, P. (1998b). Os três estados do capital cultural. In: M.A. Nogueira and A.Catani. 

Escritos de educação. Petrópolis: Vozes, pp. 71-79. 

Bourdieu, P. (2000). O campo econômico. Campinas: Editora Papirus.  

Bourdieu, P. (2001). Meditações Pascalianas. Translated by S. Miceli. Rio de Janeiro: 

Bertrand Brasil. 

Bourdieu, P. (2004a). Coisas ditas. São Paulo: Brasiliense. 

Bourdieu, P. (2004b). Os Usos Sociais da Ciência: por uma sociologia clínica do campo 

científico. São Paulo: UNESP. 

Bourdieu, P. and Wacquant, L.J.D. (1992). An Invitation to Reflexive Sociology. Chicago: 

University of Chicago Press.   

Brixy, U., Sternberg, R. and Vorderwlbecke, A. (2013). Business start-ups by migrants. IAB 

Brief Report 25. Nuremberg: Institute for Employment Research. 

Bruder, J. and Raethke-Doeppner, S. (2008). Ethnic minority self-employment in Germany: 

Geographical distribution and determinants of regional variation. Thnen - Series of Applied 

Economic Theory, 100. University of Rostock: Institute of Economics.  

Bruni, A., Gherardi, S. and Poggio, B. (2004). Entrepreneur-mentality, gender and the study 

of women entrepreneurs. Organizational Change Management, 17(3), pp. 256-268. 

Bruton, G. D., Ahlstrom, D. and Obloj, K. (2008). Entrepreneurship in emerging economies: 

Where are we today and where should the research go in the future. Entrepreneurship Theory 

and Practice, (32)1, pp. 1–14. 

Carree, M. and Thurik R. (2006). Understanding the role of entrepreneurship for economic 

growth. Entrepreneurship for Economic Growth, 134(2), pp. 68-79. 

Chartier, R. (2014). Pierre Bourdieu e o mundo social. [video]. Available at: 

https://www.youtube.com/watch?v=yZ9m_VROZYQ&list=PLtukD4KW-

eVKZ17O9clEDMSkJgztItwF6 [Accessed 15 Oct. 2016].  

Chell, E. and Pittaway, L. (1998). The social constructionism of entrepreneurship. In: ISBA 

National Small Firms Conference. Durham: Durham University. 

Child, J. (2000). Theorizing About Organization Cross-Nationally. Advances in Comparative 

International Management, 13, pp. 27-75. 

Clark, K., Drinkwater, S. and Robinson, C. (2015) Self‐Employment amongst Migrant 

Groups in England and Wales: New Evidence from Census Microdata. Institute For The 

Study Of Labor, Germany, (9539), pp.1-42. 

https://www.youtube.com/watch?v=yZ9m_VROZYQ&list=PLtukD4KW-eVKZ17O9clEDMSkJgztItwF6
https://www.youtube.com/watch?v=yZ9m_VROZYQ&list=PLtukD4KW-eVKZ17O9clEDMSkJgztItwF6


 

 

17 

 

Coan, M. (2011). Educação para o empreendedorismo: implicações epistemológicas, 

políticas e práticas. PhD. Universidade Federal de Santa Catarina. 

Collier, P. and Dollar, D. (2002). Globalization, Growth, and Poverty: Building an Inclusive 

World Economy. New York: World Bank and Oxford University Press. 

Constant, A., Shachmurove, Y. and Zimmermann, K. (2007). What makes an entrepreneur 

and does it pay? Native men, Turks, and other migrants in Germany. International Migration, 

45(4), pp. 71–100. 

Constant, A. and Zimmermann, K. (2006). The making of entrepreneurs in Germany: Are 

native men and immigrants alike? Small Business Economics, 26(3), pp. 279–300. 

Cromie, S. (1987). Motivations of Aspiring Male and Female Entrepreneurs. Journal of 

Organisational Behaviour, 8(3), pp. 251-261.  

Dey, I. (2005). Qualitative data analysis: A user-friendly guide for social scientists. New 

York: Routledge. 

Doherty, N., Richardson, J. and Thorn, K. (2013). Self-initiated expatriation and self-initiated 

expatriates: Clarification of the research stream. Career Development International, 18(1), pp. 

97-112.  

Ferreira, M. P., Serra, F. A. R. and Pinto, C. S. F. (2014). Culture and Hofstede (1980) in 

International Business Studies: A Bibliometric Study in Top Management Journal. Revista de 

Gestão, pp. 379-399. 

Flick, U. (2009). Qualidade na Pesquisa Qualitativa. Porto Alegre: Artmed. 

Freytag, A. and Thurick, R. (2007). Entrepreneurship and its determinants in a cross-country 

setting. Journal of Evolutionary Economics, 17, pp. 1-18. 

Friedberg, R. (2000). You can’t take it with you? Immigrant assimilation and the portability 

of human capital. Journal of Labor Economics, 18, pp. 221-251. 

Geertz, C. (1973). The interpretation of culture: Selected essays. New York: Basic Books. 

Gil, A. C. (2007). Como elaborar projetos de pesquisa. 4th ed. São Paulo: Atlas.  

Giulietti, C., Ning, G. and Zimmermann, K. (2011). Self-employment of rural-to-urban 

migrants in China. IZA Discussion Paper No. 5805. Bonn: Institute for the Study of Labor.  

Goldenberg, M. (2004). A arte de pesquisar: como fazer pesquisa. Rio de Janeiro: Record. 

Grant, P. and Perren, L.J. (2002). Small business and entrepreneurial research: Meta-theories, 

paradigms and prejudices. International Small Business Journal, 20, pp. 185–209. 

Hart, D. (2009). High-tech immigrant entrepreneurship in the US: A preliminary report. In: 

Industry Studies Annual Conference, Chicago. 

Hayton, J. C., George, G. and Zahra, S. A. (2002). National Culture and Entrepreneurship: a 

Review of Behavioral Research. Entrepreneurship Theory and Practice, 26(4), pp. 33-52.  

Hermes, K. and Leicht, R. (2010). Scope and Characteristics of Immigrant Entrepreneurship 

in Europe: A Cross-National Comparison of European Countries. GESIS German Microdata 

Lab, pp.1-22. 

Hisrich, R. D. and Peters, M. P. (2002). Entrepreneurship. Boston: Irwin/McGraw Hill.  



 

 

18 

 

Hofstede, G. (1980). Culture's consequences: International differences in work related 

values. Beverly Hills: Sage. 

Hofstede, G. (2001). Culture’s consequences: Comparing values, behaviors, institutions, and 

organizations across nations. Thousand Oaks: Sage.  

Jennings, P.L., Perren, L. and Carter, S. (2005). Guest editor's introduction: alternative 

perspectives on entrepreneurship research. Entrepreneurship, Theory and Practice, 29(2), pp. 

145–152. 

Kitchenham, B. A., Brereton, P., Turner, M., Niazi, M. K., Linkman, S., Pretorius, R. and 

Budgen, D. (2010). Refining the systematic literature review process — two participant-

observer case studies. Empirical Studies of Software Engineering, 15, pp. 618-653.  

Kloosterman, R. and Rath, J. (2004). Immigrant Entrepreneurs: Venturing Abroad in the Age 

of Globalization. New York: Berg Publishers. 

Kroeber, A., and Kluckhohn, E. (1952). Culture: A critical review of concepts and definitions. 

Cambridge: Peabody Museum. 

Langlois, R. (2007). The Entrepreneurial Theory of the Firm and the Theory of the 

Entrepreneurial Firm. Journal of Management Studies, 44(7). 

Lent, R. W., Brown, S. D. and Hackett, G. (2000). Contextual supports and barriers to career 

choice: A social cognitive analysis. Journal of Counseling Psychology, 47, pp. 36-49. 

Lima, B. R., Lima, E. P., Lazzarin, G. R. S., Salusse, M. A. Y., Macedo, M. M., Guimaraes, 

M. L., Greco, S. M. S. S. and Souza, V. L. (2014). Empreendedorismo no Brasil: Relatório 

Executivo. Curitiba: IBQP. 

Marlow, S. (2002). Self-employed Women: A Part of or Apart from Feminist Theory?. 

Entrepreneurship & Innovation, 2(2), pp. 83-91. 

Morrison, A. (2000). Initiating entrepreneurship. In: Carter S, Jones-Evans D. Enterprise and 

Small Business. London: Pearson Education, pp. 97–114.     

Naude, W. (2013). Entrepreneurship and Economic Development: theory, evidence and 

policy. Institute for the Study of Labor, (7507), pp. 1-18.  

Naude, W., Siegel, M and Marchand, K. (2015). Migration, Entrepreneurship and 

Development: A Critical Review. Institute for the Study of Labor, (9284), pp.1-23. 

Neville, F., Orse, B., Riding, A. and Jung, O. (2014). Do young firms owned by recent 

immigrants outperform other young firms? Journal of Business Venturing, 29(1), pp. 55– 71.  

Ogbor, J. O. (2000). Mythicizing and reification in entrepreneurial discourse: ideology-

critique of entrepreneurial studies. Journal of Management Studies, 37(5), pp. 605-635. 

Paulose, Albert. (2011). Motivation to become entrepreneurs: The case of Indian immigrants 

to New Zealand. MBA. Unitec New Zealand.  

Pinto, L.(2000). Pierre Bourdieu e a teoria do mundo social. Rio de Janeiro: FGV. 

Razin, E. (2002). The economic context, embeddedness and immigrant entrepreneurs. 

International Journal of Entrepreneurial Behaviour & Research, 8, pp. 162–167. 

Reckwitz, A. (2000). The status of mind in culturalist explanations of action. Zeitschrift-fur 

Soziologie, 29, pp. 167-185. 



 

 

19 

 

Reynolds, P. D. (1991). Sociology and entrepreneurship: Concepts and contributions, 

Entrepreneurship, Theory and Practice, 76(2), pp. 47-70.  

Rordrigues, S. B. and Child, J. (2012). Building social capital for internationalization. Revista 

de Administração Contemporânea, 16(1), pp. 23-38. 

Rodrigues, S. B. and Gonzalez, R. D. (1998). Diversidade Cultural No Ambiente de Negócios 

Internacionais. Comportamento Organizacional, 4(1), pp. 117-134. 

Rusu, S., ISAC, F., Careteanu, R. and Csorba, L. (2012). Entrepreneurship and entrepreneur: 

A review of literature concepts. African Journal of Business Management, 6(10), pp. 3570-

3575. 

Sanders, J. M., and Nee, V. (1996). Immigrant self-employment: The family as social capital 

and the value of human capital. American Sociological Review, 61, pp. 231-249.  

Santos, R. dos and Silvester, A. (2016). Migrant Entrepreneurship in the UK: Celebrating the 

benefits to Britain. England: Institute of Directors. 

Saxenian, A. (2002). Brain circulation: How high-skill immigration makes everyone better 

off. The Brookings Review, 20(1), pp. 28–31. 

Schatzki, T. and Natter, W. (1996). Sociocultural bodies, bodies sociopolitical. In: T. Schatzki 

and W. Natter. The social and political body. New York: Guildford. 

Setton, M. da G. J. (2002). A teoria do habitus em Pierre Bourdieu: Uma leitura contemporânea. 

Revista Brasileira de Educação, 20, pp. 60-70. 

Sim, D. (2015). Immigrant entrepreneurship in Canada: A scan of the experience of Canadian 

immigrant entrepreneurs, and policy and programs for encouraging immigrant business. 

Toronto: Citizenship and Immigration Canada. 

Simoes, N., Crespo, N. and Moreira, S. B. (2013). Individual determinants of self‐  

employment entry: What do we really know?. Munich Personal RePEc Archive. 

Singh, J. (1995). Measurement issues in cross-national research. Journal of International 

Business Studies, 26(3), pp. 597–619. 

Singh, G. and Denoble, A. (2004). Psychological Acculturation of ethnic minorities and 

entrepreneurship. In: Stiles C. H. and Galbraith C. S. Ethnic entrepreneurship: structure and 

process. Oxford: Elsevier.  

Steward, J. H. (1986). Levels of social Integration: An Operational concept. Journal of 

Anthropological Research, 42(3), pp. 337-353.  

Swedberg, R. (2000). Entrepreneurship: The Social Science View. Oxford: Oxford University 

Press. 

Thomas, A. S. and Mueller, S. L. (2000). A case for comparative entrepreneurship: assessing 

the relevance of culture. Journal of International Business Studies, 31(2), pp. 287–299. 

Tiessen, J. H. (1997). Individualism, collectivism, and entrepreneurship: a framework for 

international comparative research. Journal of Business Venturing, 12(5), pp.367–384. 

Tranfield, D., Denyer, D. and Smart, P. (2003). Towards a Methodology for Developing 

Evidence-Informed Management Knowledge by Means of Systematic Review. British 

Journal of Management, 14, pp. 207–222.  

http://lattes.cnpq.br/9577818173126430


 

 

20 

 

Volery, T. (2007). Ethnic entrepreneurship: a theoretical framework. In Dana L, Handbook of 

Research on Ethnic Minority Entrepreneurship. Cheltenham: Edward Elgar.   

Wacquant, L. (2004). Esclarecer o Habitus: Problemas e Práticas. Lisboa: Celta. 

Waldinger, R., Aldrich, H. and Ward, R. (1990). Ethnic Entrepreneurs: Immigrant Business 

in Industrial Societies. California: Sage.  

Watson, R., Keasey, K. and Baker, M. (2000). Small Firm Financial Contracting and 

Immigrant Entrepreneurship. In Rath J., Immigrant Businesses: The Economic, Political and 

Social Environment, New York: St Martin's.  

Weber, M. (1930). The Protestant Ethic and the Spirit of Capitalism. London: Unwin Hyman. 

Welsch, W. (1990). Transculturality: The puzzling form of cultures today. In: Featherstone, 

M. and Lash, S. Spaces of Culture. London: Sage Publications. 

Zahra, S. A., Jennings, D. F. and Kuratko, D. F. (1999). Guest editorial: Corporate 

entrepreneurship in a global economy. Entrepreneurship, Theory and Practice, 24(1), pp. 5-7. 

 


