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Overview



Pathways to Impact



Pathways to Impact – UK Parliament 

• Multiple routes – but four broad categories
1. Submitting written evidence or giving oral testimony to a 

parliamentary inquiry or APPG
2. Engaging with the House of Commons or House of Lords’ 

Librarians
3. Engaging with the Parliamentary Office of Science & Technology 

(POST)
4. Engaging directly with MPs, Peers, their SpAds or Researchers



• Again – multiple routes, but some broad categories
1. Government Consultations
2. Engagement with Ministers, their SpAds, and their researchers
3. Engagement with Government department teams / field heads
4. Engagement with Government Social Research (GSR)

UK Government 



• Websites to watch
• https://www.bam.ac.uk/policy – for policy monitor and other news
• Gov.uk website
• Parliament’s website

• Twitter
• Follow relevant parliamentary committees or government departments
• Follow POST, BAM, etc.

Resources – Keeping abreast of opportunities

https://www.bam.ac.uk/policy
https://www.gov.uk/search/policy-papers-and-consultations?parent=&keywords=&level_one_taxon=&content_store_document_type%5B%5D=open_consultations&public_timestamp%5Bfrom%5D=&public_timestamp%5Bto%5D=&order=updated-newest
https://www.parliament.uk/business/committees/inquiries-a-z/current-open-calls-for-evidence/


1. Get to know the political context
• Devolved powers
• National context (scale, language, political culture)
• Policy cycle

2. Get to know the political landscape 
• What unique pathways to impact might there be?
• How might you increase your credibility nationally?
• What unique factors might help your engagement count?

The Devolved Nations



National Assembly

• Engage the Assembly Research Service

• Respond to the Assembly’s calls for evidence through 
its Committees’ consultations

• Reach out to the Chairs and Clerks of the Assembly 
Committees, as well as the Chairs of the National 
Assembly Cross-Party Groups in your areas of expertise.

• Engage Assembly Members, their researchers, party 
researchers, and Ministers’ Special Advisors (SpAds).

Devolved Nations:  The Welsh Example

For more detailed information, see my practical guide for researchers:
https://campaignforsocialscience.org.uk/pathwaystoimpact/

http://www.assembly.wales/en/bus-home/research/Pages/research.aspx
http://senedd.assembly.wales/mgConsultationListDisplay.aspx
http://www.senedd.assembly.wales/mgListOutsideBodies.aspx?bcr=1&$LO$=1
https://campaignforsocialscience.org.uk/pathwaystoimpact/


Welsh Government

• Engage the Welsh Government’s Knowledge and Analytical 
Service (KAS), which has its own evidence calls and tenders for 
research

• Tender for and engage in commissioned research (through, 
e.g. – Welsh Government Suppliers’ Fairs and Sell2Wales) 

• Engage directly with Ministers’ research teams, SpAds, or civil 
servants

The Welsh Example

For more detailed information, see my practical guide for researchers:
https://campaignforsocialscience.org.uk/pathwaystoimpact/

http://gov.wales/statistics-and-research/about/?lang=en
https://www.sell2wales.gov.wales/info/InfoCentre.aspx?ID=11263
https://www.sell2wales.gov.wales/info/InfoCentre.aspx?ID=11263
https://www.sell2wales.gov.wales/Search/search_mainpage.aspx
https://campaignforsocialscience.org.uk/pathwaystoimpact/


General

• Apply to participate in Advisory Committees and Reference 
Panels 
• for example: Welsh Government’s Health Advisory 

Committees, The KAS Statistical Groups and Committee, or the 
Welsh Assembly’s Climate Change Expert Reference Group

• Work through knowledge brokers, such as research 
institutes, academic networks, think tanks, or charities

• Engage with the media (national and local)

The Welsh Example

For more detailed information, see my practical guide for researchers:
https://campaignforsocialscience.org.uk/pathwaystoimpact/

http://gov.wales/topics/health/professionals/committees/?lang=en
http://gov.wales/statistics-and-research/about/user-engagement/statistical-groups-committees/?lang=en
http://senedd.assembly.wales/ieListDocuments.aspx?CId=494&MId=4444
https://campaignforsocialscience.org.uk/pathwaystoimpact/


Inquiries & Consultations
• Northern Ireland Executive:  https://www.northernireland.gov.uk/consultations
• Northern Ireland Assembly:  http://www.niassembly.gov.uk/assembly-

business/committees/calls-for-evidence/
• Scottish Government: https://consult.gov.scot/consultation_finder/
• Scottish Parliament: http://www.parliament.scot/gettinginvolved/current-

consultations.aspx
• Welsh Government: https://beta.gov.wales/consultations
• National Assembly for Wales: 

http://senedd.assembly.wales/mgConsultationListDisplay.aspx

Resources for the Devolved Nations

For practical guidance for researchers on having impact in Scotland:
https://spre.scot

https://www.northernireland.gov.uk/consultations
http://www.niassembly.gov.uk/assembly-business/committees/calls-for-evidence/
https://consult.gov.scot/consultation_finder/
http://www.parliament.scot/gettinginvolved/current-consultations.aspx
https://beta.gov.wales/consultations
http://senedd.assembly.wales/mgConsultationListDisplay.aspx
https://spre.scot/about-us/


Best Practice 
Communication



• Try to see the world from their point of view

• Policymakers have many demands for their attention 

• Policymakers work with shorter time scales

Know your audience



• Be clear.
• Forego jargon and convey key points in simple precise language.

• Be concise. 
• Decision-makers work on short time scales. Brevity is key. 

• Be Focused.
• If consultation / inquiry: Answer the key questions or limit your 

response your area of expertise. 
• If commissioned work or general report, follow the 1-3-25 rule

General Advice for Impact



• Provide a ‘takeaway’ point.
• This might be: 

• a new / significant fact /piece of research
• how existing research may help solve an issue or answer an inquiry’s 

questions
• that the evidence is unclear / incomplete on an issue

• Make a recommendation. 
• Decision-makers prefer recommendations for action 
• But recommendations may also highlight the need for new evidence, 

analysis, or evaluation.

• Provide a summary
• Of key takeaway points at the start of your submission. 

General Advice for Written & Oral Evidence



• Method 
• Submissions are usually made online. Committees may accept 

alternative formats, but you will need to contact committee staff 

• Length
• Commons submissions should generally be kept under 3,000 words
• Lords submissions are also best kept short, and should include a 1-page 

summary if over 6 pages

• Format
• A single Word document of less than 25 MB in size (no PDFs) 
• Include no macros and as few pictures / logos as possible

Presentation Counts! Guidelines for Written Evidence



• Style
• Date your submission
• State your name or the name of your organisation and provide a 

brief bio
• Number all paragraphs
• Include a Summary

• Content & Publishing
• Committees usually publish your submission online if it is accepted 

as evidence. 
• Your submission must comprise new content and not be previously 

published elsewhere
• If you wish to publish your evidence, you may only do so after your 

submission has been formally accepted by the committee as 
evidence and you have obtained the permission of the committee’s 
clerk. 

Presentation Counts! Guidelines for Written Evidence



Concluding Thoughts
& Resources



• Be proactive
• Use a mix of engagement methods 
• Use available platforms 
• Build relationships 
• Take on advisory roles
• Present your work at every opportunity
• Make your research available and easy to find
• Frame your research for its context 
• Be aware of timing 
• Remember presentation counts!

Engagement



Sarah Foxen’s Nine Ways Research Gets Into Parliament

https://blogs.lse.ac.uk/impactofsocialsciences/2015/11/26/nine-ways-research-gets-into-parliament/

https://blogs.lse.ac.uk/impactofsocialsciences/2015/11/26/nine-ways-research-gets-into-parliament/



